
 

 

 

Registration for "Whisky Live & Fine Spirits Macau 2025" Event Ticket 

Terms & Conditions: 

1. The promotion period is from now until 28 November 2025. 

2. Participants must be 18 years of age or above.1 

3. During the promotion period, customers who accumulate spending of MOP 3,000 at designated F&B and 

Retail outlets is eligible to register for the "Whisky Live & Fine Spirits Macau 2025" event ticket 

redemption: 

Net Spending Amount
（MOP） 

Rewards 

$3,000 One-Day Pass (Standard)  

$5,000 One-Day Pass (Premium) 

$20,000 Whisky Ultimate Package 

$50,000 or above Whisky Exclusive Package 

 

4. Registration is open from now until 10pm on 28 November 2025 at the Mall Concierge, 1/F Grand Lisboa 

Palace. A maximum of two (2) valid receipts from the designated shops and F&B outlets will be accepted 

for registration. Rewards are available on a first-come-first-serve basis while they last. 

5. Net spending amount means the final amount charged after any discounts, special offers, coupons or 

membership points are applied.  

6. Eligible customer is required to provide the personal information for registration. Incorrect registration 

information may lead to failure of ticket redemption.  

7. Receipts used to participate in other promotions of SJM are not eligible for registration.  

8. Registered receipts cannot be used to participate in other promotions of SJM. 

9. Receipts of gold products, platinum products, gift cards, coupons and vouchers are not valid.  

10. Receipt(s) should be issued from the designated retail outlets*. Shop list will be amended without prior 

notice.  

11. Copied, defective, defaced, damaged or tampered receipts and deposit receipts, credit card sale slips, 

hand-written or reprinted invoices will not be accepted for redemption purpose. 

12. Receipts priced in Hong Kong Dollar (HKD) or Chinese Yuan Renminbi (RMB) will be considered as 1:1 rate 

with Macau Patacas (MOP) under this Campaign. 

13. Tickets must be redeemed at designated time and designated redemption location. Unclaimed ticket will 

be forfeited after the redemption period. 

14. SJM reserves all rights to refuse entry and ticket reissuance for any tickets damaged, defaced, falsified or 

copied in any form or tickets that were not obtained from SJM or other authorized points.  

15. All distributed tickets may not be returned, refunded, or exchanged for cash or other products or services.  

16. SJM is not liable for any tickets that are lost, destroyed or stolen, and is not responsible to arrange 

replacement of tickets.  

 
1 過量飲酒危害健康 

CONSUMIR BEBIDAS ALCOÓLICAS EM EXCESSO PREJUDICA A SAÚDE 
EXCESSIVE DRINKING OF ALCOHOLIC BEVERAGES IS HARMFUL TO HEALTH 
禁止向未滿十八歲人士銷售或提供酒精飲料 

A VENDA OU DISPONIBILIZAÇÃO DE BEBIDAS ALCOÓLICAS A MENORES DE 18 ANOS É PROIBIDA 
THE SALE OR SUPPLY OF ALCOHOLIC BEVERAGES TO ANYONE UNDER THE AGE OF 18 IS PROHIBITED 



 

 

 

 

17. Designated Restaurants & Retail Shops： 

Designated Restaurants: 

Palace Garden, Zuicho, Don Alfonso 1890, Mesa by José Avillez, The Grand Buffet, Chalou, Wulao, Hua 

Ting, Eight Treasures, GLP café, Kulu Kulu, Red Bowl, The Book Lounge, La Scala del Palazzo, GLP Lobby 

Lounge, BAR CARAT, Vivienne Westwood Café, The Cafè La Scala del Palazzo 

Designated Retail Shops: 

Individual shops 

Boss, Breitling, BLING, Challenger, Choi Heong Yuen Bakery, Chong Kio Farmacia Chinesa, Chow Sang Sang 

Group, Fong Un Jewellery, HKW Health Plus GLP, Karl Lagerfeld, Koi Kei Bakery, Luk Fook Jewellery, 

MO&Co., Noble Mart, NY8 New Yaohan (include “Kid’s Cavern”, “Supermarket “), Pan Fong Bakery, PEAK 

HOUR, PEAK HOUR HOUSE, Your Tea, FARMÁCIA ROYAL, Starbucks, Stecco Natura Gelaterie, Sam’s 

Workshop, The Gift Shop, Wah Sun, Vivienne Westwood, THE SHOP, whatelephant, Tielbo, ECCO, Nine 

Bird's Nest, Cheoc On Travel, BOL, Marisco Secos Long Cheong Hong, Vicacci, OMG, GLOSOME, EDITION, 

iSport,COVERNAT,UMJ,13DE MARZO, Chow Tai Fook, MACCREW, VEGETARIAN FARM SOUVENIRS , UX 

SELECT, Emperor Jewellery,Jorada Tech,中國長白山人參之王精品, Liege , Celeste Artisan Ice Cream, 

CHARLIE’S TEA, FRITES, ChaPanda , FARMÁCIA GLOBAL, Hung Rui Chen, Le Coq Sportif, Munsingwear, 

WF Fashion 

cdf Grand Lisboa Palace Shop Macau 

Blancpain, BOTH, Chopard, De Beers, GUCCI, Hermes (Watch), Jaeger-LeCoultre, Jimmy Choo, JW 

Anderson, KENZO, Longines, Messika, Marni, Maison Margiela, Montblanc, MICHAEL KORS, Moose 

Knuckles, Panerai, Palm Angels, Qeelin, Rene Caovilla, STUART WEITZMAN, Stella McCartney, TASAKI, cdf 

Beauty, Breguet, Cartier, Chloé, Dior Beauty, IWC, Piaget, The Ginza, Tumi, Vacheron Constantin, Veja, 

Ulysse Nardin, cdf: Co-Lab 

Made in Macau 

Wayuu Macau, Forest Bath, LIANA LIFE, Belongs Jewelry & Art, Puyue, Cloé Jewelry & Art, DR.AI, Lovely 

Shop 

Selected SPA & Salon 

The Spa at Grand Lisboa Palace, The Spa at THE KARL LAGERFELD, Gentlemen's Tonic and The SPA at 

Palazzo Versace Macau, PEDI:MANI:CURE Studio 

Entertainment 

Martial Arts Arena, AI Wonderland, GLP Arte 

18. Other Terms & Conditions︰ 

1) By registering to the Campaign, you authorize Grand Lisboa Palace to process, including to collect, 

use and store your personal data collected for the purposes of the Campaign and for direct 

marketing; and accept the privacy policy available at 

https://www.grandlisboapalace.com/en/privacy-policy. 

2) Grand Lisboa Palace will not be liable for any postponement or cancellation due to any force majeure 

such as power failure, fire, explosion, flood, typhoon Signal No. 8 and above, storm or similar 

disasters, strikes, industrial disputes, abnormally inclement weather, war, insurrection, riot, civil 

disturbance, acts or threats of terrorism, act of God, communicable disease outbreaks, industrial 

action, acts or regulations of national or local governments, governmental order or decrees, or any 

other cause beyond its reasonable control. 

3) Grand Lisboa Palace reserves the right to revise, cancel or modify this activity at its sole discretion.  

4) Any updated information will be announced on the official website and social media platforms of the 

Grand Lisboa Palace without prior notice. Participants are reminded to pay close attention. 



 

 

 

 

5) Grand Lisboa Palace reserves the right to amend the Terms and Conditions without prior notice.  

6) In case of any dispute, the decision of Grand Lisboa Palace shall be final 

7) Any person who participates in the Campaign has by such act constituted his/her acceptance and 

agreement to be bound by these terms and conditions. 

8) These Terms and Conditions are governed by and construed in accordance with the laws of Macau 

SAR. In the event of any discrepancy between the Chinese and English versions of Terms and 

Conditions, the Chinese version shall prevail. 

*GLP refers to SJM Resorts, S.A. (“SJM”), GLP Hospitality Services Limited or other subsidiaries of SJM 

("SJM Group"). 

 

 

 

 

 

 


